
Lionverge

After helping Lionverge produce a corporate brochure and develop a 
brand identity.  Win Marketing were asked to become their strategic 
marketing partner.  For over 4 years, Win Marketing handled all aspects 
of marketing and PR as the company grew from 1 depot and 20 staff 
to over 10 depots and several hundred staff.  

Support covered annual marketing plans and budgets (including 
segmentation analysis for the various services within the industry), 
PR including articles and editorial, advertising, corporate hospitality, 
newsletters, event management and web marketing. Below is a 
selection of the work we delivered.
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