
Tower Hamlets PCT

Tower Hamlets, in partnership with the London Borough 
of Tower Hamlets and other NHS Trusts were looking for a 
company to develop branding material including slogans, 
graphics and key messages to support a planned significant 
cross Borough multifaceted marketing campaign for 2008/09. 

Win Marketing successfully delivered this new brand identity 
which is now being “rolled-out” throughout the Borough. The 
recommendations were based on significant involvement with 
the Borough’s diverse audience. The messages and designs have 
allowed for the required flexibility.

Case studies - Healthcare 
Branding Recommendations for
Generic Communication

Branding Recommendations for where
the identity needs communication without words

Branding Recommendations for
a younger population

Branding Recommendations for where
a less sophisticated logo is required

Are you ready to give up smoking?

If you are determined to give up smoking, you are 10 times more likely  

to succeed by attending your local NHS stop smoking clinic

We offer a unique free service that can help you

There is no catch, just the opportunity to give up and be smokefree

By attending weekly one-hour clinics, you will be given close support and  

access to a full range of effective medications including a new medication  

called Varenicline (Champix), which is available on prescription

The clinics start in the first week of  

January 2008 and run for 7 weeks

For more information or  

to book your first appointment call

0800 169 1943

Royal London Hospital

Whitechapel E1

Clinic Venues

Leopold Street Clinic

Leopold Street E3

Island Health Centre

East Ferry Road E14

Going for breast screening has 
given me peace of mind. It was 
so simple. The test only took a 
few minutes – I was in and out  
in around half an hour. Like 99% 
of women who are screened,  
I went on to get the all clear.

Screening is happening in Tower Hamlets 
today. If you live in E1, E2, E3 or E14 you’ll 
be sent a letter offering you a screening 
appointment. You can also visit your GP  
to find out more.

Don’t put it off. Get a screen.  

i’ve
done
it!

Branding Recommendations for how the identity
would work on existing communications




